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game
changer
Funding technology
for your business…

Almost every business can benefit from the use of
technology:
• retail
• food services
• mechanics
• the building industry
• heath care services
and many more.
There are really very few industries unaffected by
advancements in technology.
It is also no longer limited to the big players.
Businesses of any size now have access to a host of
technologies that once gave larger companies the
edge.
Good technology, appropriate for your needs, can
make your business more efficient, safer and more
profitable.

What do we mean by technology?
Technology generally comes via software and
hardware - the apps and programs we use and
the machines we use them on. Depending on the
business, hardware can include iPads, smartphones,
mechanical devices, card readers, computers,
cameras, scanners, hard drives, measuring devices
and scales - it’s a long list.

Virtual assets, actual funds
Securing business funding or alternate finance
options for the purchase of new technologies will
allow your business to grow without putting undue
pressure on your cash flow.
We recently arranged funding for the purchase of
new technology for our client Stephanie.

Stephanie owns a catering company, specialising in
grazing platters. The business started in her home
kitchen and quickly grew (thanks to her raw food
platters which gained a solid local Instagram following).
Stephanie now caters for around 10 events a month,
leases an industrial kitchen and employs 8 casual staff.
With the business growth came an increased need
for food safety monitoring. The hand-written records
she was using were time-consuming, sometimes
inconsistent and subject to human errors.
Stephanie discovered a virtual system that allows food
manufacturers to maintain compliance and automate
food safety using an app and hardware including iPads,
digital thermostats and wearable trackers.
Stephanie knew the system would be a game changer
for her business, so we helped her obtain technology
finance to fund it on terms that worked for her business.
Technology finance
Technology finance covers a range of options similar to
those of traditional equipment finance. It should include
planning for depreciation, planned obsolescence and
eventual upgrades.
Technology loan
A technology loan will see the assets (in this case the
technology, both soft and hard) used as security for the
loan, meaning you own the items and can claim the
interest charges and depreciation of the asset as tax
deductions.
Hire purchase
Through hire purchase, a financier buys the assets and
you pay it off in instalments. Under hire purchase, the
financier owns the equipment until you have paid it off
(until that time, you can’t claim the interest charges or
depreciation of the asset as tax deductions).
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Finance lease
A finance lease means a lender purchases the
equipment and leases it back to you. The lease
payments are usually tax deductible.
Line of credit
A line of credit on your business allows you to
purchase software and hardware outright by drawing
on a pre-established line of credit. As you draw
funds from a business line of credit, you’ll repay your
borrowed amount, plus interest, over an agreed upon
repayment term. Under this arrangement, you can
claim the interest charges and depreciation of the
asset as tax deductions.

Stay ahead of the pack by
staying up to date with
technology that will help
you get in front of your
competitors. Contact us for
our article ‘3 technologies
your business should be
using 2020’.

Big growth for small business
In the case of Stephanie’s catering company, we
utilised funding to secure the software and hardware
and to invest in training for herself and her staff.
It took just eight weeks for the technology to have
a measurable positive impact on productivity, risk
management and profit. The new technologies are
scalable and have allowed her to pitch for
(and win) larger corporate and government business
which requires strict compliance and food safety
guarantees.
She was right – it was a game-changer. And we are
thrilled to have helped her achieve it.
If you’ve seen technology you think could be your
game-changer, but feel it’s out of your financial reach,
call us to discuss your goals. You may have more
funding options than you realise.
With the right finance, you could be using technology
to take your business to the next level.
We’d love to help you achieve that.

Disclaimer: This article provides general information only and has been prepared without taking into account your objectives, financial situation or needs. We recommend that you consider whether it is
appropriate for your circumstances. Your full financial situation will need to be reviewed prior to acceptance of any offer or product. It does not constitute legal, tax or financial advice and you should
always seek professional advice in relation to your individual circumstances. ©2019
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No matter what business you’re in, technology can help
you streamline, improve efficiencies, grow your offering
and ultimately increase profits.
Here’s three we recommend you should be using.

1. Data security
Think you are too small to need data security? Think again.
Data security protects your company’s data from physical
threats such as power outages, weather events and fire, as
well as criminally-intentioned threats such as hacking.
A breach in any company’s security puts at risk all private
information such as client and employee addresses,
records, banking details and passwords, plus your
sensitive business financials. Security can be breached
on computers, phones and tablets, via emails, deliberate
viruses, corrupted programs or other digital methods. It
can even start with something far less ‘virtual’, such as a
scam phone call.
Among other things, breaches leave companies open to
financial and legal consequences. Not to mention a great
deal of stress and angst.
Regardless of the size of your business, you need a data
security strategy.
What is that?
Data security uses a mix of practices (such as backing
up and correct filing) and technologies (such as data
encryption and tokenisation) to protect your data across all
applications and platforms.
Where to start
The Australian Cyber Security Centre has released a Small
Business Cyber Security Guide designed for business
owners to understand, take action and increase their cyber
security resilience.

2. Customer relationship management (CRM)
A customer relationship management system (CRM) is
technology for managing your company’s interactions and
relationships with customers and potential customers.

Through a CRM program, you can store all customer
information and history. You can use the information to
maintain relationships, market specials and deals, send
reminders, identify sales opportunities and record service
issues.
Used properly, an effective CRM can help you acquire new
business and retain existing business. Gartner, the world’s
leading technology research and advisory company, predicts
that by 2021, CRMs will be the largest area of spending in
enterprise software.
What is it?
A CRM is a piece of software that gathers, stores and utilises
customer information. It is gathered from a variety of sources
such as contact forms, emails, phone calls, search engines and
social media. Most of the gathering and storing is automated,
however utilising the information effectively usually involves
some level of management (although basic functions such as
reminders, responses and birthday messages can certainly be
automated).
Where to start?
There are a host of CRM systems to choose from. PC Magazine
listed Zoho CRM, Salesforce and Apptivo at the top of their
10 Best CRM Software programs for 2019 (scored using
categories including 24-Hour Support, Workflow Automation,
Integrates With Email Providers, Capture Leads from Websites
and Custom Reports).
Ian Altman, a business sales and growth expert, told Forbes
Magazine that the number one consideration when choosing
a CRM system is ‘Will my team use it? ’, so make sure you
consult the right people internally when choosing.

3. Innovative billing and payment methods
If there’s one thing you want to make easier, faster, safer and
smarter, it’s getting paid. Streamlining and expanding the
ways you can receive payment is not only good for your cash
flow, it has become essential for keeping customers who list
ease of payment as a deciding factor when choosing which
businesses to purchase from.
What are they?
Credit and debit cards are commonplace now, as are bank
transfers and payment systems such as BPay and PayPal.
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Emerging trends in payments systems include:
• Real-time payments: The demand to send and receive
funds in real time is ever increasing, and there are currently
over 40 instant payment schemes in place around the
globe including Australia.
• Mobile: Especially for businesses with team members
out in the community, the ability to take payments via a
mobile phone and email or texts receipts is a technology
that is being embraced by small business.
• Digital wallets: Apple and Samsung are the big players
here. They use a mobile app to let customers pay using
their phone (and in Apple’s case, their watch).
• Square: Great for those on the road visiting clients,
running a market stall or operating a small business,
Square is a small contactless chip card reader that allows
businesses to process payments via credit and debit cards.
• Stripe: If you are operating an online business, Stripe
is easy to use and enables fast, efficient payments in the
online space.
Where to start
Chat to us first about the payment options available to
you. And listen to your customers about the methods they
prefer. We can coordinate your payment system for you.
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